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EXECUTIVE SUMMARY  

Internationally significant shorebird nesting sites on Tasmania’s Maria Island are being 

negatively impacted by tourists. This is not an issue of mass tourism causing large cumulative 

damage; rather it is a case of a small number of people contributing to globally significant 

impacts. Essentially, some visitors are not interacting with Maria Island in a way that respects 

conservation values of the island. This report proposes a shift in the methodology used to 

mitigate environmental damage associated with tourism activities affecting nesting populations 

of shorebirds on Maria Island. This methodology is presented through the implementation of 

best-practice interpretation and consideration of modern theories of behaviour change.  

 

In the context of Maria Island, interpretation and behaviour change theory are potentially 

powerful but underutilised methods of reducing undesirable tourist impacts. Interpretation can 

become integral rather than adjunct to tourism experiences: it should not be thought of as 

merely an educational process. Park management can maximise both conservation objectives 

and tourist utility through the process of cleverly constructed interpretation. However, 

interpretation cannot be the only method of engaging with tourist behaviour, as not all tourists 

choose to engage with educational material. Modern theories of behaviour change present 

methods for manipulating tourists’ decision-making process without reducing their perception 

of their decision-making liberties. Protecting and celebrating shorebird habitat should not 

require a reduction in tourist enjoyment. 

 

The scope of this report is to provide discussion points to prompt a productive, collaborative 

conversation. The three evidence-based discussion points outlined in this report are:  

(1) Integration of the Maria Island Pledge into other communication channels associated with 

Maria Island;  

(2) Development of a key interpretation theme; and  

(3) Research and trials into the implementation of behaviour change theory on Maria Island.  
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1. Purpose 

Tourists as a cohort are pleasure seekers. Issues such as tourist antagonism arise when tourist 

pleasures damage the social, natural or cultural environment of a destination. This document 

uses the context of shorebird nesting sites on Maria Island, on Tasmania’s East Coast, as an 

example of how thematic interpretation and theories of behaviour change can align tourist 

actions and conservation values. Rather than providing a silver-bullet solution for restoring 

balance between competing values, this document summarises key themes to inform 

conversation in relation to the contextual issues on Maria Island. 
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1.1. Key Issue 

Internationally significant shorebird nesting sites are being detrimentally interfered with by 

select tourists. This is not an issue of mass tourism causing cumulatively large damages, but 

rather the actions of a small number of people resulting in globally significant impacts. Some 

people are not interacting with Maria Island in a way that respects the conservation values of 

the island.  

 

These people broadly fall into two categories. First are those who are not aware of the threats 

to shorebirds and therefore the impacts associated with their own actions. The process of 

engaging these visitors may be through thematic interpretation, a process described below. A 

correctly implemented thematic tourism program serves to enhance both tourist experience and 

shorebird conservation efforts. Second are those who are aware of shorebird significance - or 

at least existence - but fail to connect with the issue enough to alter their own behaviour 

accordingly. In these cases, a more manipulative approach using theories of behaviour change 

may be required. Studies show that through the process of cleverly designing or framing 

choices, tourists are more likely to act in a more environmentally friendly way (Dolincar, 

2020). This process, called choice architecture, influences tourists to reach a desired decision 

without the sense they have no choice in the matter. This results in a higher level of tourist 

enjoyment, which underpins most travel motivations.  

 

1.2. Tourist Values of Maria Island  

Maria Island currently has a relatively low level of visitation. In the 2019-2020 period Maria 

Island recorded a visitation of approximately 38,000 people. In comparison, Freycinet National 

Park recorded 264,000 people for the same period. Maria Island’s low levels of visitation, 

geographic remoteness and simplicity of infrastructure has led to the island being valued as a 

refuge from the modern world. The PWS has established an independent brand image for each 

Tasmanian national park, as a means of differentiating each location. Maria Island’s tagline is 

“a tranquil island of rich heritage.” Of all Tasmanian national parks, Maria Island is perhaps 

the most celebrated for its European history. There is an inherent tension associated with 

building visitor demand around a destination with a theme of low human activity.  The 

representation of biodiversity on Maria Island is not only a key factor in establishing Maria 

Island as a ‘tranquil island’ but also underpins the primary conservation values of the island.  

 

1.3. Shorebirds and Small Terns on Maria Island 

Maria Island is host to several threatened or at-risk bird species including the Eastern Hooded 

Plover (hereafter Hooded Plover), Thinornis c. cucullatus, Australian Pied Oyster Catcher 

(hereafter Pied Oyster Catcher), Haematopus longirostris, Fairy Tern, Sternula nereis, and 

Red-capped Plover, Thinornis cucullatus. All are coastal-obligate breeding species, which rely 

on foreshores for roosting, breeding and nesting. The Hooded Plover will be used as a focal 

species from hereon in this report. The significance of and threats to other species should be 

given equal consideration.  

 

In 2014, the Eastern Hooded Plover was formally listed as Threatened under Federal and State 

legislations.  The Hooded Plover is one of 20 priority bird species outlined in the 2015 

threatened bird species strategy (DoE, 2014). Hooded Plover populations have been decreasing 

across Southern Australia and Tasmania since the 1980s, with total population estimates being 

as low as 3000 individuals (Garnett et al, 2011). Within the Glamorgan Spring Bay Council 

district, 9% of Australia’s Hooded Plover population, and 4% of the global population of 

Hooded Plovers can be found (Woehler, 2021). This greatly exceeds the threshold of 1% for 

international population significance.  
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The decrease in population of the Hooded Plover is largely attributed to human disturbance, 

habitat loss and predation (DELWP, 2020). At Maria Island, the threats to Hooded Plover 

populations are primarily anthropogenic, with recreational beach use resulting in egg trampling 

and nest disturbance. High levels of nest disturbance caused by beach walking and bicycle 

riding may result in frequent nest vacation and subsequent breeding failure through heat stress 

or predation. Buick and Patron (1989) showed that foot traffic passing nests resulted in nest 

vacation in most instances.  

2. Review of Interpretation  

Interpretation is simply the process of communication. Within a tourism context the process of 

interpretation is broadly defined as the “role of informing and educating visitors” (Moscardo, 

1998, p. 8). More recently, interpretation has been defined as “a means of communicating ideas 

and feelings which help people understand more about themselves and their environment,” 

(Wearing et al., 2007, p. 2) a definition which begins to consider the various nuances of 

successful interpretation. By revealing the significance of the landscapes they interact with, 

interpretation stimulates tourists’ appreciation and enables them to develop richer experiences 

(Amin & Yok, 2014). The benefits of interpretation extend well beyond tourist satisfaction. 

Knudson, Cable, and Beck (1995, p. 13) presented six key objectives for interpretation, 

showing the broad scope of the activity:   

 

1. To increase visitor understanding, awareness and appreciation of nature, heritage and 

site resources.  

2. To communicate messages relating to nature and culture, including natural and 

historical processes, ecological relationships and human roles in the environment.  

3. To involve people in history and nature through first-hand experience with the natural 

and cultural environment.  

4. To affect the behaviour and attitudes of the public concerning wise use of natural 

resources, preservation of cultural and natural heritage and respect and concern for the 

natural and cultural environment.  

5. To provide an enjoyable and meaningful experience.  

6. To increase public understanding and support for an agency’s role, its management 

objectives and its policies.  

 

Interpretation is more than just a measure of increasing tourist satisfaction; interpretation is a 

powerful tool in achieving a higher level of sustainability in destination management. 

Interpretation allows tourists to engage with themes with which they are familiar in their own 

lives as well as developing their receptivity to other issues they may not have encountered 

before (Prentice,1995). Effective interpretation is a powerful tool in managing the negative 

impacts, and potentially enhancing tourist awareness and respect for host communities and 

landscapes (Carr, 2004). Successful interpretation also offers a solution to addressing many of 

the fears and concerns of host communities that can lead to tourist antagonism (Bidder, Kibat, 

& Fatt, 2015). Packer, Ballantyne, and Hughes (2014) highlighted the significant lack of 

environmental awareness within the nature-based tourism segment, despite self-identification 

as being “environmentally conscientious”. Interpretation is the primary tool in bridging the gap 

between tourist’s beliefs about their behaviour and their on-ground actions.   

 

2.1. Thematic Interpretation 

Interpretation occurs anytime knowledge is given or received. However, for interpretation to 

be effective in achieving the key objectives outlined above, it needs to be specifically designed 
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for a distinct set of objectives. Isolated facts, regardless of momentary entertainment value, are 

unlikely to have a lasting impact on an audience’s cognition, resulting in the interpretation 

failing as a method of education (Ham and Weiler, 2003). It is fallacious to presume increasing 

visitors’ knowledge automatically changes their attitude. Learning and caring are two different 

things. Thematic interpretation is one tool that may be used to foster tourism attitudes that are 

more aligned with the natural values of a destination.  

 

The process of implementing thematic interpretation attempts to consolidate the process of 

caring and learning by ‘making meaning’ rather than presenting information. Ham (1992) 

initially presents the idea of thematic interpretation alongside the EROT (enjoyable, relevant, 

organised, thematic) framework, which has since been renamed the TORE model of thematic 

interpretation. The TORE model presents the idea that themes represent the overarching 

conclusion that a visitor should derive from information presented through interpretation. In 

other words, thematic interpretation has a ‘take-home message’ that runs through all the 

presented information. These themes, not key facts and figures, are what tourists grasp and it 

is these themes that have the real power to change attitudes and beliefs.  

 

For thematic interpretation to be successfully implemented as a means of successfully altering 

visitor attitude interpreters must (1) decide what their theme is and what purpose it serves; (2) 

express the theme in a way which draws the audience’s attention to it; (3)  weave factual 

material into the presentation to strengthen and support the development of the them; and (4) 

hold the audience’s attention by presenting in an artful and entertaining way (Ham, 2003). 

Thematic interpretation needs to be persuasive in order to manipulate the cognition of the 

tourist. Thematic interpretation also bridges the gap between education and experience.  

Properly delivered interpretation will be an experience unto itself, and one that directly 

supports the cultural and natural heritage values of a destination.  

 

2.2. Types of Interpretation 

Interpretation can be delivered in a variety of mediums including guided tours, signage, written 

interpretation and technology. The following section briefly introduces these methods. 

Regardless of the method of interpretation used, elements of thematic interpretation and 

behaviour change theory (discussed below) should be included.  

 

2.2.1. Guided Tours  

Guides play a crucial role in delivering education in contemporary tourism.  Tour guides serve 

purposes such as educator, information giver, interpreter, leader, role model, cultural broker, 

facilitator of access to non-public areas, tour and group organiser and representative of tour 

companies (Black and Weiler, 2005). Ooi (2002) presented that guides can offer a mediation 

service, encouraging disengaged tourists to develop a richer appreciation of a destination. As a 

means of delivering interpretation, guides have the distinct advantages of empathic connection 

and customisable delivery. More than other mediums of interpretation delivery, guides can 

inspire empathy while educating their audience (Weiler & Black, 2014).  

The human presence of a guide allows for the possibility of far richer communication. 

Guides can incite emotion and passion through their delivery and engage with their audience 

in a captivating and exciting way. Guides can swiftly react to the engagement of their audience, 

either dwelling on points of interest or progressing their presentation as attention wanes. The 

utilisation of guides is also entirely customisable, with higher levels of engagement available 

for sites with higher management complexities or during times of peak demand.  

The major limitation associated with guided tours is their labour cost. Unlike other 

forms of interpretation which can be considered as investment, guides are a comparatively 
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costly ongoing expense. Despite their higher costs, there is no guarantee that a guide will 

meaningfully connect and engage with tourists, let alone inspire productive behaviour change.   

 

2.2.2. Signage  

Information signage delivers raw information, such as instructions, messages to enhance land 

management, dates, names, and figures. Interpretation signage takes this information and 

delivers it in a format that is captivating and provokes audience curiosity. Signage is most used 

for self-guided trails or for wayside exhibits for points of interest. Signage has advantages over 

other forms of interpretation, including higher levels of visitor contact per unit. They are also 

relatively inexpensive in relation to visitor numbers, and offer the highest level of message 

consistency and semi-permanent availability. Signage is also placed at a point of inference that 

is likely to cause the highest amount of productive behaviour change. Signage can be as simple 

as a symbol or photograph that leads a tourist to a desired idea or emotion.  

 

As an interpretation process, signage is impersonal, and visitor attention and retention are not 

guaranteed through one-way communication. Though the cost of signage is low compared with 

other forms of interpretation, sign development is still costly, and if words or topics are not 

chosen carefully can become outdated with old information that renders the sign redundant. 

Signs are usually exposed, which may result in weathering, vandalism and decay. 

 

2.2.3. Written Interpretation  

Written interpretation relates to all written media that is either provided or otherwise available 

to tourists, most commonly including flyers or booklets. Written interpretation may come in a 

similar format to signage; however, the process of interaction is distinctly different. Where 

signage interacts with a tourist at a crucial point in time and space, written interpretation more 

heavily relies on tourist motivations to consume information at their own will and subsequently 

inform behaviour change. Written communication can be provided at a bottleneck point of a 

tourist experience (e.g. information centre, trailhead, ferry ride) to ensure all visitors are 

exposed to the interpretation. However, the inability to space out the delivery of interpretation 

greatly increases the chance of information overload, and a reduction of information retention 

or behaviour change.  

 

2.2.4. Technology  

With the rapid development of information communication technologies, portable electronic 

devices are owned by almost every tourist. Although some may consider the use of portable 

devices in a natural setting to be jarring, these devices indisputably offer an easy transition 

between the functionality of day-to-day life and the interpretation process. There is an inherent 

ease of use and familiarity that comes with the use of technological delivery. The key benefits 

of technological delivery include the high level of accessibility, interactivity and 

personalisation. The benefits of adopting a technological delivery extends to the land 

management authority. Electronic interpretation can be rapidly adjusted in real time at a 

comparatively low cost. The data collection associated with personal device delivery also 

allows management to gather information relating to specific site visitation and tourist 

motivations that otherwise would be difficult to obtain. Interpretation delivery through 

technology requires significant capital to make an offering that is enjoyable enough to 

encourage tourist use. Modern technology is also controversial within a natural setting, as the 

delivery of interpretation rather than appreciation of natural and cultural values may become 

the focal experience.  
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3. Review of Behaviour Change  

The TORE model of thematic interpretation aims to establish a mutually desirable outcome in 

the form of a ‘take home message.’ Thematic interpretation will play a key part in the future 

interpretation delivery relating to shorebirds on Maria Island. However, the negative outcome 

of repeated nest interference is too significant to only rely on these methodologies. Even one 

individual who may miss the underlying message of thematic interpretation may render the 

entire process redundant.  

 

Dolincar (2020) presents guidance on creating interventions to reduce environmental damages 

associated with tourism activities. The paper discusses four key interventions: nudging, 

pleasure interventions, social norms and changing beliefs. These interventions provide 

frameworks for manipulating individual actions to suit a favourable outcome, without the 

individual surrendering their decision-making liberties. Through this process the individual is 

happy to comply, and feels as if they have reached this decision under their own steam. This is 

the key benefit of Dolincar’s research, as it provides methodology for manipulating behaviour 

without compromising tourist experience. Figure 1 presents these four types of interventions, 

as different means of generating more environmentally friendly tourists, with the length of 

arrow indicating a more successful method of changing behaviour. 

 
Fig. 1. Approaches for designing environmentally friendly tourist behaviour (Dolincar, 2020, 

p. 6) 

 

3.1. Nudging  

Nudging was first introduced by Thaler and Sunstein (2008) and was described as the 

manipulation of people’s decision making in a predictable way, without forbidding any options 

or drastically changing economic incentives. Nudging can help to achieve positive societal 

outcomes without conveying a sense of experiential control that comes with mandates and 

bans.  

Sunstein (2014) lists the 10 main nudges as: changing defaults, simplification, leveraging social 

norms, increasing convenience, disclosure, warnings, pre-commitment strategies, reminders, 

elicitation of behavioural intentions and providing feedback with information of their past 

choices and the consequences that have resulted from these choices. 

 

3.2. Pleasure Interventions  

Tourism motivations are primarily derived from pleasure. Given the choice between two 

similar options it is predictable that a tourist will choose the option that they believe will bring 

them the most pleasure. Pleasure interventions are based on the equity theory: people feel 

tension if they give more than they take. This means to say if they feel their liberties are being 
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encroached on, they feel they deserve something in return. Inversely, people are more willing 

to accept an outcome that reduces their perception of pleasure if they gain something elsewhere.  

 

Pleasure interventions leverage this side of human nature, by increasing the enjoyment 

associated with the less pleasurable option. In the Maria Island context, management would 

reward good behaviour rather than seeking to punish or forbid unfavourable behaviour. 

 

3.3. Social Norms  

It is widely accepted that human behaviour is influenced by the presence of other people. Faced 

with a decision, with limited information, an individual is likely to be influenced by those 

around them, especially those held in high regard. This power of influence is a social norm. If 

tourists believe that most people are acting in a certain way, they are far more likely to align 

with this perceived social norm. Baca-Motes et al (2012) presented that providing evidence of 

social norms further strengthens an individual’s tendency to conform to the social norm.  

 

3.4. Changing Beliefs  

Individuals will act in a way that does not socially conform or does not provide them with 

pleasure if that decision directly aligns with their own beliefs. In controlling and changing the 

way an individual thinks about a concept, to better align with a desired set of beliefs, they are 

more likely to act in a predictable and preferable way. For example, an apple merchant could 

convince a customer to believe that apples prevent cancer. If they successfully convinced the 

customer, that customer might be more likely to buy an apple. Most interpretation aligns with 

this logic. The caveat to this approach is the incredible difficulty associated with changing 

beliefs, and as explored above, the disparity between knowledge and attitudes. For example, 

cigarette smoking is linked to increased chances of certain cancers, yet people still choose to 

adopt this habit.  

4. Appraisal of Current Interpretation  

Maria Island currently delivers interpretation through all mediums described above. As 

previously stated, the purpose of this document is to inform discussion relating to the 

maximisation of tourist experience and shorebird breeding success. Interpretation on Maria 

Island needs to serve these greater purposes. 

 

4.1. Guided Tours 

The precise influence of the PWS Discovery Ranger Program on tourist behaviour is unknown. 

However, as outlined above, interpersonal communication has a string of benefits associated 

with interpretation. It is probably safe to assume that visitor interaction with the Discovery 

Ranger Program results in a higher rate of productive behaviour change than other methods of 

interpretation on Maria Island. The Discovery Ranger Program is the flagship interpretation 

delivery for the PWS, with the biggest shortfall of this delivery being high cost and low 

scalability associated with human labour. Through the implementation of thematic 

interpretation, Discovery Rangers may be able to establish a key emotive theme that remains 

constant through other means of interpretation.  

 

4.2. Signage  

Interpretation signage on Maria Island is currently consolidated within buildings on and off the 

island, as well as basic signage and fencing at select shorebird nesting sites identified during 

breeding seasons. There is a noted absence of interpretation at key intervention sites such where 

walking tracks provide access to beaches. Signage at specific nesting locations is likely to have 

a limited influence on visitor behaviour along beaches where signs are not present.  



9 

 

 

4.3. Written Interpretation  

Tourists are currently given several documents at the ferry terminal, relating to ‘leave no trace’ 

principles and conservation issues on the island. Although the information on these flyers is 

detailed and factual, it does little to utilise the methods of thematic interpretation. As discussed 

above, raw information has extremely low translation to behaviour change. These flyers may 

be the tourists’ first encounter with information relating to Maria Island, thereby presenting  

the opportunity to be the first step in developing a thematic journey.  

 

4.4.Technology 

There is currently no complete technological interpretation delivery portal available for Maria 

Island. Tourists may choose to actively seek out information from the PWS website or through 

other means of self-research. Tourists who conduct self-research may automatically miss out 

on the opportunity to be exposed to key land-management messaging. The Maria Island Pledge 

developed with the intention of having visitors respect the island is the foundation of what 

could be an extremely powerful thematic interpretation strategy.  

5. Proposed Solutions  

 

5.1.Integration of the Pledge  

“Keep it wild and pristine” the message of respect associated with the Maria Island Pledge is 

powerful. However, the pledge falls short on two accounts. Firstly, the pledge fails to connect 

with a vast majority of tourists. There is an opportunity to make the pledge central to this project 

by authentically engaging visitors. For example, QR codes could simply be added to the pledge 

banners, making it far easier for tourists to engage. Similarly, the pledge is not a key message 

associated with the Maria Island information page on the PWS website. The pledge could 

consistently be exposed to tourists, encouraging their commitment to these themes throughout 

their entire Maria Island experience, starting with their pre-departure research, flowing through 

on island touch points and departure. Secondly, the pledge can provide the basis for many of 

the elements associated with nudge theory. Precommitment strategies is one of the main nudges 

described by Sunstein (2014). In theory, people who commit to the pledge are more likely to 

act in an environmentally conscientious way, whilst retaining their decision-making liberties. 

The scope of the pledge could also be expanded to touch on other points of nudge theory, 

including leveraging social norms and increasing pleasure. For example, signs at nesting sites 

could state the number of people who committed to respecting shorebirds, as a means of 

leveraging social norms. Completion of the pledge could provide the tourist with a reward such 

as free sticker or stamp from the information centre, increasing accountability, increasing 

pleasure, and providing visible evidence of social norms.  

 

5.2. Development of a key theme 

As previously stated, information alone has low levels of memorability and subsequent 

behaviour change. For messaging to really imprint on a tourist a theme needs to be developed, 

with key facts supporting these themes, not the other way around. The theme needs to 

incorporate into the entirety of the Maria Island interpretation experience, across all methods 

of interpretation. Potential ideas that thematic points could be built upon include treading 

lightly or escaping the mainland (tourists/ shorebirds/ convicts). Correctly implemented 

thematic interpretation will enhance visitor experience (Amin, Chan, & Omar, 2014). A key 

theme can be introduced via a Discovery Ranger or distributed flyers early in the tourist’s 

experience. This will ensure the tourist grasps the key theme and can then be provided with 

simple interventions at beach heads or otherwise. 
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5.3. Research and trials into behaviour change 

As described at the beginning of the report, there are two types of tourists causing damage, - 

the unaware, and the unphased, - with interpretation and education focusing on changing the 

beliefs of the first group. The unphased group will never become avid birders, they are purely 

pleasure-seeking tourists. For the unphased group, the utilisation of a framework, research, and 

trial and error may be necessary. A hypothetical mapping of the process is shown in figure 2.  

 

 

Fig. 2. A Hypothetical evaluation of behaviour change approaches on Maria Island based on 

Dolincar’s (2020, pp.7) framework. 

 

6. Conclusion 

Maria Island presents the unique opportunity to incorporate the protection of conservation 

values and secure tourist utility into one managerial motion. This report identifies three 

recommendations that could be implemented to improve tourist behaviour on Maria Island 

National Park. It is recommended that the efficacy of existing methods of interpretation 

delivery on Maria Island are evaluated to determine their impact on tourist behaviour and 

beliefs. In conjunction with supporting evidence, it is hypothesised that most modes of 

interpretation delivery on Maria Island are not generating a desirable level of positive 

behaviour change or successfully fostering a sense of connection between visitors and Maria 

Island’s natural and cultural heritage values. It is recommended that a thematic approach of 

interpretation delivery be adopted as a means of emotively connecting with visitors and 

supporting sustainable visitor behaviour aligned to the management objectives of the National 

Park. This process will allow visitors to leave the park feeling as if they have acted sustainably, 

connected to a community of positive travellers that are mindful of their impact. It is important 

to acknowledge that certain visitors will not engage with interpretation material, and more 

manipulative modes of behaviour change need to be implemented to reduce the impacts 

associated with these tourists.  

Nest interference 
 

 
Reason 1: People are unaware  
Reason 2: People do not care 

Reason 3: People want to walk on the beach 
 
Interventions: 
(1) Educate tourists (change beliefs) 
(2) Close beaches for all  
(3) Reward staying off beach (pleasure) 
 
(1) Attempts to enhance experience  
(3) Does not reduce pleasure 
 
(1) Tourists enjoy interpretation process 
(2) Tourists enjoy reward process 
 

 
(1) Education does not translate to decreased 

nest interference 

(3) Significantly reduces nest interference 
 

 

 

 

 

Nest interference due to bicycle riding on beaches 
 
Reason 1: People are unaware  
Reason 2: People do not care 

Reason 3: People want to walk on the beach 
 
Interventions: 

Sign reminding consequences to 

birds 
Close Beach 
Reward staying off beach 

(pleasure) 
 
1: Rider liberty unimpacted 
3: Increases enjoyment 
 

 
1: Tourists ignore signs 
3: Tourists enjoy reward element 
 

 
1: Minimal change to interference 
3: Significant reduction of interference 
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By drawing on thematic interpretation and behaviour change theory while harnessing the 

platform of the Maria Island Pledge and existing educational resources like the Discovery 

Ranger Programme and Visitor Services Officers, there is an opportunity to make a positive 

difference to threatened nesting shorebirds on Maria Island. These strategies also serve by 

adding value to the visitor experience, instilling a connection to place and meaningful 

engagement with the Tasmania Parks and Wildlife Service.  
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